1 =N 1K

@ Campaigns "__;’ Switch 10 previous versicn Elmhurst- Prospecting (4.. w Mar 1, 2020 -~ Mar 31,2020 » Updated justnow 5 e
Q, Searct fiite
I Campaigns BB ad Sets [F] Ads
4§ Export - ane Il Columns: Custom w "= Breakdown w
Purchases Cost par Purchase
MName " &  Amount Spent  Frequency Clicks (all) CPC(AN) CTR (AN) Adds to Cart Purchases Conversion PEr poas (Return @
Purchase
Value on Ad Spend)
» [ [Step 1] ATTN - CBO - Repeat Buyers L... L ] £59,861.36 217 97077 $0.62 1.83% 14,057 4385  $192135.60 513.65 an
> [ [Step 1] ATTN - CBO - High Value -1 A... ® $46,109.66 2.07 76,457 50.60 1.64% 10,933 3.207 §132247.71 S14.38 2.87
» O [Step 5] ATTN - Upsell [ ] 54.757.0 27.61 2424 $1.96 1.47% 1213 547 534,849.24 $B.70 7.33
3 [ [Step 4] ATTN - Dynamic Product Catal... & §1,389.99 14.64 723 $1.92 0.86% n 115 $5.146.63 31209 370
5 [ [Step 2-4]- ATTM - Conversion ] £13564.75 7.99 17402 5078 3.04% 4,502 1,652 $82.577.49 S8 6.09
» O [Step 1] ATTN - CBO - Super - 1 Ad Set ... [ ] $49,373.28 1.88 B9,028 50.55 1.78% 11,676 3,561 §151,984.51 31385 3.08

5 Results from 29 campaigns @ $204,921.37 3.13 331,248 $0.62 1.68% 47,800 14,915 $658,871.41 $13.74 322

Tov pent Per Person Toital Pes Click Pay Impres Total otal Total Par

Average




&3 Account Overview Campaigns B8 Ad Sets B Aads

+ Create Campaign ¥ Create Rule ¥ . Columns: Overview 2 v Breakdown v Export ¥
Campaign Name Delivery @ - [ Res... Link Cli... € cT... O Cost... O Reach 0 Cost... O Websit... () Cost... Amount ...
[ @& ® Active 70 1,736 0.61% £0.52 92,740 €12.47 71 £€1230 | €872.95
Scoro.t-LT Per Scoro.
[ ¢ © Active 20 57 0.56% €3.70 1,435 €10.16 9 €2259  €203.28
New Lead.. Per New L.
[ @ ® Active 63 0.61% £3.38 597 10 €19.00  €189.98
Multiple C Multiple C
o © Active 20 380 0.79% €0.47 11,610 €7.91 20 €791 | €158.12
Scoro.t-LT Per Scoro....
[ @ © Active - 203 0.82% €032 11,682 - - — | €6248
Scoro.co. Per Scoro.
« © Recently Completed 3 371 1.40% €035 14,337 €38.95 2 €58.43 | €116.86




L7

Tedie

(W Duplicats | >+ S Edn

Campaign Nama

' Instagram Post Surprisel Pianso en umira
“Instagram post: Follow. g @onlyhaydee W
Instagram post 15 this haw giris do 8% Lmiag..

Post. My vary firsl cover comes oul this Frd,.

Instegram Fost Sound on My Serlal Lover.
Instagram Post Sound on: My “Serial Lover

Instagram Post. Sound on: My “Serisl Loves

& Aclive

= Completed

& Compisted

i

» Complelad

& Completed

s Complpisd

Lmﬂmﬂ'

Using ad ...
Using ad ...
Lenwest cost
Using ad
Lowest cost

Lowest cost

§50.00

Lifgbmg

Lising ad
Using ad

$80.00

Lifgtime

Using ad

57700
Litetime

58000

Lilgtime

Higuhs
ERER

Lk Cheicy
'I.'lﬂ
Link Chcks
2041
Link Clicks
2,985
ThieFiars
132

Link Ciecks
2,778
ThioFap
2%e

ThiaFiap

Reach

9333

27608

34 542

ER-E

450y

22124

4579

view Setun

Impressions

10550 '

32630

39028

6,131

5700

25184

......

m~-

Costper
Result

$0.08
Fer Lk Glick
s0:02

Par Lk Chzie

3001

Fet Ll O
§0.03

Gasl perTh
5030

Pof Lisvh G ek
50,04

Coatped Th
§0.03

Casl gty Th
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- A\ 1 Campaign With Errors

Updated justnow ()

5 - + Oct 1, 2018 - Aj
L an 1, 201¢
W Campaigns HE Ad Sets B Ads
ey Rules w View Setup r) Columns: Custom w Breakdown

Purchases Conversion Value +| Website Purchases Conversion Value +| Pur
. el R, p— e T J— —
PROMO_ADS 3464.58 $0.00 §0.00 §$464.58 $0.00 $0.00 0.73
Collection_Ads_No_CBO $266.37 $0.00 $0.00 — $256.37 $0.00 $0.00 — 0.84 —
VR_Ads 51,129.44 $0.00 $0.00 — 31,129.44 $0.00 $0.00 — 2.59 —
p CBO _CVR $715.71 $0.00 $0.00 §715.71 $0.00 $0.00 1.52
Ads CVR $4,807.93 $0.00 $0.00 $4,807.93 $0.00 $0.00 — 1.18 —
5_No_CBO $251.39 $0.00 $0.00 — §251.39 $0.00 $0.00 — 1.22 —
Sleap_Wear_NEW $2,076.72 $0.00 $0.00 —— $2.076.72 $0.00 $0.00 — 1.82 —

'

Ads $1.079.51 $0.00 50.00 $1.078.51 $0.00 $0,00 1.03
s from 196 campalgns $224,753.74 - ?50.!?0“.": §224,753.74 $188,631.61 = 760.40% 1.52

5 deletod itams

Total

§26,122.13

§188.631.61

Total Total

§26,122.13

otal

Total

Tota

Average



Ad sctname " & Resuits « Reach Impressions Budget Amount spont End:

i &,457 A7 845 175 S0l £115 66 Cngoin;
M Par Aurchasa ity
£l ] TR0 37 BH BECLTY Blvh AR LIrgning

36 100,540 2N 20 3363 SO0 521070 Araen;

ARl Li

A8 52,431 9n.E1E 31.ET 500 FO30 Qg
1

LR s PurPwrchass L

A0 3,632 32426 F1.840 51.00 57611 Drgoin;
Furbhacoc Hof ~irchaon Unik
27 29,559 £1.290 134 L1008 j&a7a g
EER e 4 820 £ Fa0an 61 G3 Orgoing;
(REsabEEE Parmrthings nnl
24 UL T P it 3 T 2 00 #5413 Lo
21 49,5083 T4 ZTT F4.08 FE0.00 53R Aran;

21 0,223 G0.EED .57 .07 313 gy,

18 ol 6,700 3252 1,00 347,380 Qg

IRt

1E L 21,520 22 £2,00 35a0 g

y b ParAuhng

Raaults from 193 ad sats — 963,909 2,833,726 = F2.595.38
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Resource Center

+ Create

(W Duplicate

Campaign Name

Brand Awareness
Lead Generation

Message

B3 campaigns

- Edit - More w

@ Active

55 Ad sets 7] ads
View Setup @ I Columns: Perfarmance w "E Breakdown w Reports »
Attribution
Bid Strategy Budget Setting Results Reach
Usingad set bid.. | Usingad set bu.. T-day click 390 3,571
Estimated Ad Recall
Using ad set bid...  Using ad set bu... 7-day click = 482
On-Facebook Lead
Using ad set bid.. Using ad et bu... 7-day elick




SROP RPN

campaigns Sarah Sinanan (1496754413926326) -

Search and filter

Q
B8 campaigns
+ Create

(W Duplicate - # Edit -

Campaign name

TUSL

Post "OPEN & FREE TO ALL REAL ESTATE AL

Post: "Want to Buy Your First Home? Take the

Instagram Post

> Results from 44 «

paigns ©

(el e [F R L i LR i TP Tt

Post "WHAT ALL HOME-BUYERS NEED TO K..

Post "Buying a home can be significantly les..

Post "2 weeks left! If your thinking about pur..

25 Ad sets

Maore =

- sults

269

£t engagements
594

12

&1 engagements
253

gt engagements
37

£l engagements

8,197

Updated justnow () Discard Nirafts Review and publish

Maximum: 13 Feb 2018-13 Mar 2021

[ Ads
View Setup Il Columns: Performance w "= Breakdown w Reports
Reach Impressions Cost per result Amount spent Ends
wu,aay L E=h AT EL Ioouuy bhodia . e i
4,948 8,089 £0.37 £100.00 4 Aug 208
Per Poat Engagement
2,622 3270 3013 $75.00 7 Jul2tig
Per Poat Engagerment
309 351 50.42 $5.00 30 Jun 2078
Per Post Engagament
8276 11,444 $0.40 $100.00 6 Jul 2078
Per Post Engagement
1,151 1923 £097 $36.00 25 May 2078
Yer Post Engagement
8157 10,140 5436 43570 20 May 2018
532,736 3,056,704 - . $23,504.25
Peoole alal To f |_. j

o

b 4




= Ad= Mar

@ - Account Search =  Fiiets » | Lietime: Aog 24, 2009 - Jan &, 2018 =

I Account Cveryiew Campaigns So Ad Sets B Ads for 1 Ad Set
+ Cigate Campaign Creade Ruls v Patformance » Eapont =
Campaign Hame Ehgliasi ey Ruaiks Reach bnpeosnion Corst par Ronull dianpgint Spadl

( i eys-Land Foms & # Artivs L] 1E71] 508 !-:“.1:-: 5507 140

tj CF » momoh head gan # Ao 1‘ 505 13516 515 -’.f' 500 44

W) | cvv-Laad gon women vl T ] el G 1680k BR5D 30wl ¥
1 August Famale Lesds ¢ e L"' Pl ] §1.28 5'-'.1 :
_' Mals Leacs B-2017 & Engtivi L] L iZom Lv X3 LTy b &
] * baciive H 130 15781 v -] S50 &0 ol 5
P Cavvirad Lascdi - ] ] F55 i B 5:‘-E.-3 1500

Remults drom 10 campalgna 781 05 347 Pl ] IR?J' L] A0S




C  Search or add filters

I Campaigns

W -

Name T

» [ awareness....

» [ awareness_..

» [3 conversions...

» [ conversions...

» [ conversions..,

» [ conversions...

» [ conversions..
5 Results from 18 car

Results

15,393
ThruPlays

29,417
ThruPlays

39

visited w...

35
visited w..

43
visited w..

45

visited w..

40

83 ad sets

Reach
28,193
24,297
20912

gnz

12,684
12,620

12.548

118,403
Peopla

Impressions

149,493

378,868

118,990

51,082

98,224

57.552

104,226

1,601,515
Total

Cost per
Result

$0.09
Cosiper ..

$0.11
Cost per ..

$62.97
Par visite..,

568.78
Par visite...

§57.57
Par visite...,

§55.57
Par visite...

$62.50

Quality Ranking
Ad Refevance Dia...

Engagement
Rate Ranking
Ad Relevance Dia...

Conversion Rate
Ranking
Ad Relevance Dia...

I Columns: Performance

Amount Spent

§1,414.63

$3,248.74

$2.45598

§2,407.31

§2475.42

$2,500.72

$2.500.00

$37,946.21
Total Spent

Ends

Ongoin

Ongoir

Jan 20

Nowv 13

Ongoin

Ongoin

Sep 25




QO sserchand filter

[ Campaigns

(W Duplicats = S EL | -

Ad set name

Scotland | Football | 1993 | LL 47%
Scotland | Football | 1993 | LL 1-3%
United Kingdam {excluding Scottand) | Footh
Scotlend | Rangers F.C. | 19881515
Scotland | Football | 1968 | §15
Scotland | Male | 19881515
Scotland | 8-10% | $15 IRE

Scotiand | 4-7% | 1988 | S1SIRE
Scotlend | 0-3% | 1986 | $15IRE
Scotland | B-10% | §13

Scotland | 4-7% | 1988 | 815

UK | Celtic & Rangers | 1988 $15

UK | Scotland & Football | 1968 1515
Scotiand | Steven Gerard | 1988 $15

> Results from 54 ad sets @

Excludes term

A s

Delivery +
[ & Learning
& Learning limitec
® Active
& Ademors
& Aderors
A Aderrore

afr

os
mog Adsets
Rules w-
Bid strategy Budget .
Lowest cost $1000
> e oty
Lewest cost £2000
Converpons b3
Lowest cost $50.00
fomEEmns Gl
§8.00
Dally
58.00
Dal
Lowest post £1000
Comverscs Dally
Lowest cost $8.00
Conversonn [l
§8.00
mall
$1500
Dally
Lowest cost s800
Comiersions Dally
Lowest cost s8.00
Corwversions Daily
Lowest cost $8.00
Conermn Gally
Lowest cost 5800
Lowest cost 5800

Last signifs Li]
edit satling
2330 2021,04.  Fday clickor
2 pays 530
19 1202021, 06 7-dday click o
©.08VE 530
14 Jan 2021,05..  7-dayclickor _
lda
7-day click or
F-day click or
122202021, 06..  F-day click o
b cays 300
28-day chick o..
26-day click o..
28-day click o
Fe-dday ellck o
17 Jan 2021 15...  28-dayclick o
V-day clickor —
17 Jan 2021,15 Zi-day chick 0.,
& taiys 230
28-tday chck o
- Multiple attrib...

[F] Ads
View Setup @
© Results Reach
152 TATE
415 119,241
251 75340
& 7922
& 7384
12 7,004
Fumnzsss
3 5822
2 5,856
Put:
(] 6,268
2 5266
2 4391
Furc
4 5,408
= 4609
-
2 4072
- 558,470
Pampiz

N Columns: Custom w

Impressiens -

162375 |

346877

126,838

12415

10892

11474

Lifetime: 16 Oct 202025 Jan 2021w

"E Breakdown w

Costperresult -

04

5468
Fer Purcnass

5274
Pt Purciiase
s9.72

Pei Pirehase

31370
Fea Puiiiase

G004

Reépors w

Amount spent



Last 7 days: Feb 21, 2021 - Feb 37,2021
a

Q el e Tonter; Doan nat ek
Resource Center (31 Campaigns o Ad Sets = Ads
[ B¢ - & Edit - & B Test ] S &R W Rules = View Sewp ) I Columns: Performance w "B Dreakdown w Reports w
Ad Set Hame - | Delivery + Bid Strategy Burget Last Significant Edit gﬂm’"‘“‘“’“ 0 Results - | Reach - Impressions - Cost per Result Amount Spent
. CFC | Frank | UK | 20 & Leaming Lowest cost 52000 | Feb27 2021, 1:0. F-day click or ... ] 3238 4030 54.38 | S
. Seotland | 1938 | Football & Learming Lowest cost 520,00  Feb 24,2021, 50. T-day elick oo 15 16818 zzmz $1300
. Scotland | 1993 | Football & Leaming Lowest coat 525 ;‘.’J rr.:I:. E’:ﬂ. ?-LIZ'I. F-day click or 53 44,200 57486 -
. Seotland [ 1993 | Men # Learning Luwe‘st cost SZCI.CH; Feb I211. 2021, 5:0.. 7-day click of ... 22 17244 22,578 51240
‘ ionn Dally £ davs ngo Lrchimae ' Ti=a
o CFC | ExPlay | EUR| 2012 off Lowest cost $10.00 F.CID 25,2021, 72 T-day click o ) =5 1971 2406 - §14
@ CFC | Ex-Play | UK | 2012 o LE-I'.'-\IE‘Z-( -c;sl SZ{;.;ECI I;;b 2-'1;.-2-021. 4 T-day click or ... ; 2 3004 3728 ;12.‘1‘{; 5240
anuresiorn pally | e cr !
@ CFC | Frank | IRE& EUR | 2012 off Lowest cost $1000 | Feb 252021, 71 F-day click or 1300 610 3619 s12:
® CFC | Jose | UK & /RE | 2012 off Lowest cost 41000 | Feb?25 2021, 71. F-day click or } 2 1.531 1,080 $615 8122
® CFC | Football | EUR | 2 off Luw.e.st cost 510,00 Fe:.o 25, j2021. Tl 7-day click or ... = 2066 2328 .- 11
® CFT | Football | IRE | 2012 off Lowest cost 5 U.Ui;l Feb 25, 2027, 7.0. F-tlay click or = 1,783 2222 = 811
Camversions Daily EL- = iy el Purchass
a GFC | Football | LIK] 2012 nff Lowest cost a9 3(}{) Feb 25 2021, 7.0... F-doy olick or .. 1391 1,681 81t
® CFC | EUR| 2012 Luwe*zt‘cosl 81 DCCI Feb 25 ;2021. Tl T-day click or ... 1843 2066 = 512
® CFC|IRE{2012 off Lowest cost $1000 F(I'b 252021, 7.0 F-day click or = 1,606 05 = s
®

off Lowest cost $10.00 | Feb 25 2021, 70 F-day click or 1,392 1,605 8114

»  Resulis from 72 ad sets @ = T-dlay click or _ 187 174,298 302,255 58.68 $1,622.




Bz Account overview

¥ Filters = +

Campaign name

B2 campaigns

B otuplicate = & Edit w

Brand Awareness

|TOF] CBG-Conversions - Cold Audiences

A/ B A

v 8

uve

e

Leand Gen-10%

[BOF] #3 Caralogue Sales

[MOF] CBO-Coamversions-Warm Audiences

FLASH SALE

FLASH SALE

[TOF] CBO-Conversions #3-Cold Audlences
[TQF] PFE

[TOF] Conversions (CBO) #2

[MCF] - Soft Conversion events (CBO)

Results from 700 campalgns

Content Views

381

EE Ad sets

Adds to cart

35

152

w

541

Adds to cart
conversion

value

$4.753.00

$31,619.25

§3,280.00

£

$18,454,00
§15.444.28
30.00
50.00
30.00
50.00
30.00

50.00
$73,560.53

Ads Manager Saareh BL

1-200 of 700

Checkouts
initiated

15

&7

45

b emTSETT— SC TN Rty
cmts Cost per Pmcha:os Website
initiated Purchases Fuehans Conversion purchase
conversion Value ROAS (return
$1,568.50 n nom $1.11250 2978
$11,212.50 26 5723 5406975 21.88
5935.00) 5 3093 341025 826
$585229 20 %475 $224078 237
£5,490.33 17 §3.80 $2.580.00 4010
$0.00 30.00
50.008 50.00
S0.00 $0.00
$0.008 s0.00
50,004 5000
50.00 $0.00
§25,058.58 79 SSI.i? 510.432.2.'5 2.5.56
P, e e e

Updated just now

(&8 [ Adsfor1 Adsst

28 May 2019 -3 Jun 2019 =




1 ® @ n

Q,  Search and filter Mar 10, 2021 —Jun 17,2027 =

[f] Resource Center B3 campaigns 5O Ad Sets [ Ads
(N Cuzficate - # Edit - & A/BTest 0] has TN IO AN Rules = View Setup @ M Columns: Custom w "B Ereakdown w Reports =
Campaign Name . Amount Spent | Ends Link Clicks E*E.ile . E"‘Ffwm‘ Leads Website Leads E:;::ubm'k :.E?:E

® ketokongen | §10| 1E 4035 Ongoing 12 366 12 = 7695 1 ZATR = 5210

® Stig Wedvik a5 4664 Ongaing 1e - = Zm = 7

® Morway | $20 | = 50.00 Qngoing - - - — - -

® Morway | 510 - So.00 Ongoing -~ = = = = =

® ketckongen | §5 ] Norway S0.00 Gngoing a = = =

@ [11.11,2020] Promoterer htips.i'www ketoko.., -— So.00 Ongoing = - - - - =

® Sommer 2018 50.00 Qngoing



(l§ Dupficate - 2 Edit - & A/Btest [&] il @ Rules w

Campaign name Delivery ¢ Bid sirategy Budget Results Reach
. [16/01/2021] Prammoting hitps://fireworkshou.., e Active Lowest cost RM30.00 3
. New campaign e Active Using ad set bid... Using ad set bu.. 87
Plichase
. [16/01/2021] Promoting hittps/ fireworkshou... ® Active Lowest cost RM30.00 96
. canversion e Active Using ad set bid. Using ad set bu... 60

> Results from 4 campalgns @

Conversion ads



Last month: Jul 1, 2018 - Jul 3

h F“ . .-: q '.i':r'_" s to narrow the data yc are sgeing.
A Search v || Y Filters v i - BB SUS PSRt g Naote: Does not include today's ¢
B)= Account Overview 3 Campaigns 1 selected B2 ad sets for 1 Campaign B Ads for 1 Campaign
(5 puplicat - - More w Rules w View Setup ( J) Columns: KB w Breakdown w Reports w
Purchases Website e i CPM (Cos'
Ad Set Name A Purchases Conversion Purchases he
M Purchase
Value Conversion
@ 06/07/2019_Shopping and fashion, Jewairy 266 $23,441.35 $23,441.35 $32.22
() 06/07/2018.Ring (jewellery),Jewelry,Fashi 354 $29,832.68 $209,832.68 $30.40
() 06/07/2018_Lookalike (US, 2%} - w= Default ... 583 $51,164.71 $51,164.71 $36.47
@ 06/07/2079 Lookalike (US, 8 Default ... 517 $43,802.36 $43,802.36 $31.00
@ 06/07/2019_Broad 515 $45,862.34 $45,862.34 $33.52
Results from 12 ad sets ) 2,414 $208,729.54 $208,729.54 $33.77 2.56 2.66
Total Taotal Total Per Action Average Average




O, Search ~

¥ Filters = | Gampaign Name: sugatan X | | =

Bz Account overview B2 Campaigns

: More w Rules »

gf8 88 a8 /"B

Campaign name ~ elivery
[Sugatan] MOF+BOF | DP4 Studio | cBO ([ Active

tsugatan] MOF + BOF | 20 | DPA UGC | [ Active

[Sugatan] MOF + BOF | DPA | CBO | Worldwide Active
[Sugatan] MOF up | Conversion | CBO Active
[Sugatan] Back-End | CBO Active
[Sugatan] MOF down | Conversion | CBO Active
[Sugatan] BOF | Conversion | CBO Active
[Sugatan] TOF | Conversicn | CBO Active
[Sugatan] TOF | Creative Sheet Mct delivering

Ad sets inactive

Results from 41 campaigns

Updated just now l‘:)

Save Filter | | Clear |

=S Ad sets Bl Ads
View Setup ( ) Columns: David - Funnel 2 w
Budget Amount spent purchases purchase u\rue::ss::
conversion ROAS (return P

kr650.00 kr25,12759 kr277,281.26 11.03 325
Daily

kr550.00 kr16,993.17 kr201,435.45 11.85 212
Daily

kr1,400.00 kr40,466.13 kr322,224.04 796 289
Daily

krd 225.00 kr66,336.21 kr240,854.54 363 242
Dhaily

kr655.00 kr7,840.72 kr37,303.59 4.76 46
Daily

kr3,650.00 kr54,530.27 kr429,101.00 7.87 448
Daily

kr3,275.00 krd45,133.76 kr451,538.01 10.00 415
Daily

krd0,883.12 kr684,799.23  kr1,639,685.29 2.39 1,827
Daily

Using ad se.. - kr0.00 - -

kr1,304,63218 kr4,949,076... 3.79 4,843

Total

Total WL Total

Nove: Does

£

Last month: 1 Feb 2018 - 28 Feb 2019 _

ot include today's data

Breakdown =

Cost per
Purchase

kr7i3z

kr80.16

kr140.02

kr274.12

kr170.45

kr122.27

kr108.76

kr448.46

kr269.36
Par Action

Reports w

Websits

checkout:

initiate

1,25

81

1,85

1,74

18!

1,89

317

10,164

28,67
Totz
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